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If you don’t have insurance,
you’re riding on thin ice.

4010 N. Oakland Ave.
Shorewood, WI 53211
andrewmccabe@allstate.com

McCabe Agency
(414) 961-1166

I can help you protect your snowmobile.
A snowmobile accident costs an average of 
$2,300. But for around 39¢ a day, you can 
protect yourself and your sled with Allstate 
snowmobile insurance. Call me today.

Insurance is subject to terms, conditions and availability. Discount is subject to qualifications 
and availability and amount may be lower. Allstate Property and Casualty Insurance Company: 
Northbrook, IL. © 2009 Allstate Insurance Company.
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Dear Residents,

Happy Valentine’s Day WFB! Remember when 
you were younger and you hand-made Valentine’s 
cards for your parents and teachers? There is 
something extra special about those cards. Maybe 
because they are hand-written, and we don’t hand-
write messages much anymore. Perhaps this year, 
give your loved ones the ‘gift of writing’ to show 
your appreciation and love for them. I bet it will 
mean just that much more.

Also, this February issue has a lot of great 
information for the residents of WFB. Have you 
been wondering about the Cahill Park and Storm 
Facilities Project? This issue has some pictures 
to help you visualize the whole idea. Or, are you 
looking for a night out for an early Valentine’s 
date? You can enjoy an Evening of Wine & 
Chocolate in the shops along Silver Spring Drive on 
February 6th. Also, don’t forget that the village is 
looking for Election Inspectors to help Election Day 
run smoothly. You can find more details about this 
on page 5.

ADVERTISING: 
Interested in advertising in any of the following Wis-
consin communities?

 
Contact: Mike Wingertzahn Phone: (262) 292-1477
Email: mikew@bestversionmedia.com

DEADLINES: 
Content Due: Edition Date:
January 23rd: March
February 23rd: April
March 23rd: May
April 23rd: June
May 23rd: July
June 23rd: August
July 23rd: September
August 23rd: October
September 23rd: November
October 23rd: December
November 23rd: January
December 23rd: February

News Magazines usually hit mailboxes the first week of 
the month. Dates may vary depending on the post office. 

PUBLICATION TEAM: 
Publisher: Michael Wingertzahn  
Content Coordinator: Sarah Blankenheim
Designer: Colleen Cullerton Dunkel

FEEDBACK/IDEAS/SUBMISSIONS:
Have feedback, ideas, or submissions? We are always happy 
to hear from you! Deadlines for submissions are the 23rd of 
each month. Go to www.bestversionmedia.com and click 
“Submit Content.” You may also email your thoughts, ideas, 
and photos to: sblankenheim@bestversionmedia.com.

IMPORTANT PHONE NUMBERS: 
Emergency ....................................................................... 911
Police  Administration ..........................................962-3830
Police (non-emergency) ........................................351-9900
North Shore Fire Dept. (non-emergency)...........357-0113
Village Hall .............................................................962-6690
Public Library ........................................................964-4380
Dept. of Recreation & Community Education ..963-3947
Whitefish Bay School District ..............................963-3921

•Appleton/Neenah
•Bayside
•Bayview
•Brookfield
•Delafield
•Fond du Lac
•Fox Point
•Franklin
•Germantown

•Green Bay
•Hartland
•Madison Area
•Menomonee Falls
•Mequon
•New Berlin
•Oak Creek
•Oconomowoc
•Oshkosh

•Pewaukee
•Racine
•River Hills
•Waukesha
•Wausau
•Wauwatosa
•Whitefish Bay

Julie Siegel, Village President
Patrick DeGrave, Village Manager 

 Any content, resident submissions, guest columns, advertisements and advertorials are not 
necessarily endorsed by or represent the views of Best Version Media (BVM) or any city/
village that this publication serves. BVM is not responsible for the reliability, suitability or 
timeliness of any content submitted by residents, city/village and advertisers. All content 
submitted is done so at the sole discretion of the submitting party.

WHITEFISH BAY BAY LEAVES

“Bringing Neighbors Together”

We help businesses target 
and penetrate the most affluent 
buyers in the marketplace 
with a positive, relevant, and 
family-friendly magazine.

For details contact: 

Michael Wingertzahn 
262 292-1477 
mikew@bestversionmedia.com

is your 
Marketing
on target?

Sarah Blankenheim
Content Coordinator
sblankenheim@bestversionmedia.com
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Welcome to February. As we do 
our best to try to stay warm these 
long winter months, the Village 
staff has been busy. Lots of good 
things going on in Whitefish Bay.

In January, our police officers re-
ceived training in both CPR and the 
use of Automated External Defibril-
lators (AED’s). The Village Board, 
along with the support of both the 
village manager and the police 
chief,  authorized the purchase of 
these devices for all police cars so 
that they can quickly respond to 
medical emergency calls when the 
victim is possibly suffering from a 
heart attack (sudden cardiac arrest) 
or is unconscious. Sudden cardiac 
arrest is one of the leading causes of death in our country and a rapid 
response to heart attacks is critical in improving the survivability rate. 
Officers are on patrol in our Village and can be at any address in a matter 
of several minutes. In the unfortunate event that one of us is stricken by 
a heart attack how fortunate would it be if the call came across the police 
radio and the officer is only a couple of blocks away? The safety of our 
citizens is a high priority of the residents of WFB and we are being well 
served with the additional layer of assistance in an emergency.

The Beaumont Place Apartments continue to move forward. A big 
thank you to Robert Schmidt and Boulder Venture for their use of the 
Aurora clinic parking lots during the weekends and evenings. This al-
lows 42 spaces for additional, off-street parking for people wanting easy 
access to the shops, restaurants and other wonderful businesses on Sil-
ver Spring.

You may have noticed that the village is treating the streets before 
snowstorms, a process known as “anti-icing”. We now manufacture our 
own solution of brine by dissolving rock salt into water. This brine is ap-
plied directly to the streets before an event to improve road conditions 
at the beginning and throughout snowfalls, and is added to rock salt as 
it leaves the trucks, jump starting its effectiveness. This new technology 
is expected to improve our service and reduce winter maintenance costs. 

The open house for the new DPW building was well attended and 
the residents who got to walk through the building were impressed. 
This small, under-used piece of land has been transformed into a mod-

From the Village President

VILLAGE UPDATE

ern, clean, efficient building for our DPW. The village is actu-
ally saving money due to the fact that our debt service and 
utility costs will be lower than the rent, maintenance, repairs 
and taxes on the old building. The engineering staff has also 
moved to this new building.

Finally, I would like to welcome Nyama Marsh as the 
new Library Director. Nyama comes to us with years of expe-
rience and will be a wonderful addition to our staff. 

   Julie Siegel 
          Village President

Cahill Baseball Park  
& Storm Facilities Project

The Cahill Park Project was completed in 
2013 and had two major objectives. Firstly, to 
incorporate a storm water facility within the 
park to help alleviate flooding  within  the  
southwest  drainage  basin  of the Village. The 
second objective was to create a park with as 
much usable space as possible, while restor-
ing the existing ballfield to a facility that could 
make the community proud. The Village was 
able to accomplish both of these tasks by work-
ing closely with GAI Consultants, Whitefish 
Bay High School, Friends of Bay Baseball, and 
The Sigma Group with architectural partner 
JFrench & Associates.

Planning of the project began in 2010 with 
a study to determine the feasibility of utiliz-
ing Cahill Park as a dual purpose flood stor-
age facility, while maintaining the ball field 
and other park features. The plan was then 
developed over 2011 and 2012. The Village 
and  GAI  consultants  were  able  to  secure  
FEMA grant money to cover the flood protec-
tion aspect of the project. In April 2013, Cahill 
Park Improvements were awarded to H&H 
Civil Construction to turn the plan into a real-
ity. Construction began in the Spring of 2013, 
and by the fall of 2013 the transformation of 
Cahill Park was complete. Cahill Park and 
the ball field will be ready for full use in the 
spring of 2014.



BAY LEAVESBestVersionMedia.com 5

COMMUNITY  CORNER

Storm Water Facility
The storm water facility is the first project in a series of projects to 

help alleviate flooding in the southwest portion of the village. The facil-
ity was designed to not only serve as a detention basin for storm water 
during large rain events, but as a park and open space for public usage 
during small rain events. The drain downtime of the storage area will be 
anywhere from 2 hours to 24 hours based on the rain event.

Some of the aspects of the storm water facility within the park include:

• Improved storm water quality due to the stone/under-drain system

• The ability to detain and store a 5.8 inch 24 hour rain event completely 
on-site until the downstream storm sewers have capacity

• The ability for smaller storm events to by- pass the storage area in order 
to keep the lower area dry

• An aesthetically pleasing area to use during the summer for outdoor 
activities such as soccer or football

• Side slopes, rolling hills, and an open area –the park can be used for 
winter activities

Ballfield
The redevelopment of and vision behind the ballfield, which 

was constructed as part of the overall drainage plan in relation to 
the storm water facility, was led by Friends of Bay Baseball. Aspects 
of the new baseball field include:

• Stadium seating views with built in bleachers

• Baseball field maintenance conducted as partnership of WFB 
High School and Friends of Bay Baseball

• Field turf, masonry in-ground dugouts, sidewalk features, a state 
of the art scoreboard, a new electrical and sound system, and ir-
rigation provided by $400,000 raised by Friends of Bay Baseball. 
Designed by The Sigma Group with architectural partner JFrench 
& Associates.

• Limit “impacted” area to the outfield during rain events, and yet 
still provide additional storage in major events

• New decorative walkway with inscribed brick pavers as part of 
the bleacher system

• Retaining wall that provides an aesthetically pleasing baseball 
park with additional seating and landscaping to make the area 
unique and attractive to the eye

• Special turf, topsoil and sub-surface under- drain system for 
quick drainage during daily rain events

• Improved and enclosed bull pen and batting cage areas

Election Inspectors Needed
The 2014 elections are quickly approaching, and the Village 
is in need of election inspectors to help Election Day run 
smoothly. Election inspectors earn $8.00 per hour and are 
able to work partial shifts or full day shifts. In 2014 there is 

After 3.6 inch rainfall, 
the ponded area will 
drain within approxi-
mately 19 hours.

After 2.6 Inch Rain-
fall, the ponded area 
will drain within 
approximately 
10.5hours.

After 5.9 inch rainfall, 
the ponded area will 
drain within approxi-
mately 22.5 hours.

a potential of four elections. If you would like further infor-
mation or are interested in becoming an election inspector, 
please contact Assistant Clerk, Caren Brustmann at  
(414) 962-6690 or at c.brustmann@wfbvillage.org.



FEBRUARY 2014 submit content to:6

COMMUNITY  CORNER
Whitefish Bay Public Library
For more details visit us at the library or go to: www.wfblibrary.org.

Oliva
Painting & Decorating, Inc.

Paintings • Wallcoverings
Decorative Finishes

Phillip Oliva, Owner – Fox Point
Free Estimates • 414-228-0784 

Serving Milwaukee’s North 
Shore for over 35 Years

E-Collectique RUNWAY 
BOUTIQUE

WWW.E-COLLECTIQUE.COM

SAUKVILLE
234 E. Dekora St.
(262) 536-4537

Wed thru Sat 10-6

THIENSVILLE
174 S. Main St.
(262) 242-2110

Mon thru Sat 10-6

BUY  –  SELL  –  TRADE
Designer, Vintage & Contemporary Fashions

Costume & Estate Jewelry

WISCONSIN’S PREMIER RESALE BOUTIQUE

5%OFF 
PURCHASE

or

5% EXTRA 
TRADE CREDIT

Edible Book Festival 
Tuesday, February 19 at 6:00pm

This event is fun for the whole fam-
ily, and all are encouraged to enter. 
The only rule: your entry must be 
inspired by a book and made from 
food. Registration runs until February 
12. Aren’t the creative type? You can 
still participate! Stop by the library on 
February 19 from 6:00-7:30pm to vote 
on your favorite entries. Cake will 
be provided and served, so no one 
is tempted to taste the entries! Need 
some inspiration? Search the Internet 
for “edible book festival” or stop by 
the library and we’ll point you in the 
right direction.

Marble Mania 
Saturday, February 22nd from 
10:00am-noon.  
All Ages. Registration required.  
Registration opens February 8th 
Use recyclable materials like cardboard 
tubes and boxes to make a marble run. 

Experiment, build, work together, and 
create something amazing!

Toddler and Preschool Dance Party 
Friday, February 28th from 
10:00am-10:45am 
Ages 1-5 (younger siblings welcome). 
No registration required. 
Cabin fever getting you down?  Get 
your wiggles out at our dance party. 
We’ll have lots of fun kid friendly 
music and moves to try out!

What’s It Worth? Antique  
Appraisals with Mark Moran 
Friday, March 15 at 12:30pm 
Mark Moran, former editor and author 
of antique and collectible books and 
a guest expert on the Antiques Road-
show, returns to the library for antique 
appraisals. This event is free, thanks to 
Friends of the Whitefish Bay Library. 
Space is limited and registration is 
required. Registration begins March 3.

Whitefish Bay Library Book Room
We all know you can check out your 
favorite books from the Whitefish Bay 
Library, but did you know that you 
can also purchase books? Located im-
mediately to the left of the front desk, 
the Book Sale Room offers a great 
variety of gently-used books for sale 
at a fraction of their original prices. 
Some of the better buys are showcased 
on the displays just outside the Book 
Room. 

The Book Sale Room is one of several 
fundraising efforts from Friends of 
the Whitefish Bay Library. This past 
year, Friends have purchased the LCD 
monitors above the front desk, the 
self-checkout station, new tables and 
room darkening blinds for the upstairs 
Community Room, an early literacy 
station and other children and adult 
reading programs.

To register for programs, please call 
964-4380 or stop by the library.
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505 East Si lver Spring Dr. ,  White� sh Bay
houndsaroundtown.net •  414.431.8661

Your Friendly Neighborhood Pet Shop

 

Show your pets how much you love them!  
Come to Hounds Around Town for that special Valentine treat or toy.

Show your pets how much you love them!  
Come to Hounds Around Town for that special Valentine treat or toy.

For sound answers to all of your legal questions.

227 E. Fairmount Avenue
Whitefish Bay, Wisconsin 53217 

(414) 332-1018

• Real Estate 
• Family 
• Wills 
• Probate 
• Litigation

Attorneys:
Carol E. Krigbaum 
ckrigbaum@krigbaumlaw.com

Jennifer Baumler 
jbaumler@krigbaumlaw.com

©Elkin@EGonzart.com

NORTH SHORE FIRE DEPARTMENT

As spring approaches and you be-
gin to “Spring Clean” your cabinets 
and closets, check to make sure your 
home has at least one working fire ex-
tinguisher and consider these tips from 
the National Fire Protection Agency.

A portable fire extinguisher can 
save lives and property by putting out 
a small fire or containing it until the fire 
department arrives; but portable extin-
guishers have limitations. Because fire 
grows and spreads so rapidly, the num-
ber one priority for residents is to get 
out safely.

Safety tips
• Use a portable fire extinguisher 

when the fire is confined to a small 
area, such as a wastebasket, and is 
not growing; everyone has exited 
the building; the fire department has 
been called or is being called; and 
the room is not filled with smoke. 

• To operate a fire extinguisher, re-
member the word PASS:

Pull the pin. Hold the extinguisher 
with the nozzle pointing 

away from you, and release the 
locking mechanism.   

Aim low. Point the extinguisher at 
the base of the fire.

Squeeze the lever slowly and 
evenly.   

Sweep the nozzle from side-to-
side. 

• For the home, select a multi-purpose 
extinguisher (can be used on all types 
of home fires) that is large enough to 
put out a small fire, but not so heavy 
as to be difficult to handle.

PASS on this Information About Fire Extinguishers to Friends and Family….
• Choose a fire extinguisher that car-

ries the label of an independent test-
ing laboratory.

• Read the instructions that come with 
the fire extinguisher and become fa-
miliar with its parts and operation 
before a fire breaks out.

• Install fire extinguishers close to an 
exit and keep your back to a clear exit 
when you use the device so you can 
make an easy escape if the fire cannot 
be controlled. If the room fills with 
smoke, leave immediately.

• Know when to go. Fire extinguish-
ers are one element of a fire response 
plan, but the primary element is safe 
escape. Every household should 
have a home fire escape plan and 
working smoke alarms.

For questions about the services pro-
vided by North Shore Fire/Rescue, 
please visit www.nsfire.org.

North Shore Fire/Rescue  
Foundation 
Are you looking for a tax-deductible 
way to support your local fire depart-
ment?  The North Shore Fire/Rescue 
Foundation can help!  

Since shortly after the North Shore 
Fire Department was formed in 1995, 
the North Shore Fire/Rescue Founda-
tion has been helping with department 
and equipment needs not covered in 
the annual budget of the North Shore 
Fire Department. 

Over the years, the foundation has 
been a crucial partner to the depart-
ment. Their contributions have helped 
provide things like, new defibrillators 
and pediatric supplies and equipment 

for ambulances and paramedic units, 
as well as fire prevention materials that 
help the department reach more than 
5,000 school age children during Fire 
Prevention Month. 

In addition, the Foundation has 
provided essential funding of the de-
partment’s accreditation process. Only 
the very best fire and rescue depart-
ments in the country have the skills, 
capabilities, processes, and procedures 
to qualify for accreditation. More than 
300 specific best practices are being as-
sessed for implementation. The depart-
ment hopes to complete the process 
and qualify for accreditation in 2014.

The North Shore Fire/Rescue 
Foundation will continue to be there to 
support the needs of the North Shore 
Fire Department, but needs the contin-
ued support from people like you. 

The Foundation’s next project is 
to support the department’s goal of 
training more staff to be paramedics. 
Currently, about one-third of the de-
partment is trained to this level and the 
department hopes to bring that num-
ber to at least fifty percent over the next 
several years. 

Please consider making a generous 
donation to the North Shore Fire/Res-
cue Foundation. This is an opportunity 
for you to donate locally and have a 
positive effect on your community. 

To make a donation online please 
visit www.nsfire.org and follow the 
“Make a Donation” link within the 
“I Want To” tab on the top of the site. 
Donations can also be sent to:  North 
Shore Fire/Rescue Foundation 
4401 W River Lane 
Brown Deer, WI 53223
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Mention Code BVM when you call or signup and get $10 off your first route order!

262-521-9710 • mymartinizing.com

OFFERING FREE PICK-UP 
& DELIVERY

We're not just good, we're Accurate!

Wet Basement? Cracked Walls?

Call for your FREE estimate! 414.744.6900

Foundation Repair and Waterproofing

www.accuratebasementrepair.com

Mention This Ad and Receive
a FREE Water Alarm

Licensed – Bonded – Insured

BUSINESS PROFILE

Fran Maglio Wallace – “Problem solving is my forte!”
Fran never imagined she would be 

selling real estate for the past 30 years. 
She received her college degree in 
Mass Communications. After college 
she helped manage Peter Sciortino 
Bakery, her family’s bakery. Several 
years out of college, however, Fran felt 
she needed to challenge herself again, 
and began taking various classes. She 
took many gourmet cooking and quilt-
ing classes. These didn’t quite meet 
her need for being challenged, so she 
landed in a real estate class - never 
with the intention of selling real estate, 
but here she is 30 years later! Fran 
found her perfect fit helping buyers 
and sellers to achieve their real estate 
dreams!

Fran began her real estate career at 
Federated Realty in Shorewood, which 
was bought out by Coldwell Banker. 
She has now been with First Weber 
Group Realty (1500 W. Mequon Rd.) 
since its inception more than 10 years 
ago. 

Fran’s parents are her biggest 
inspiration. “I believe I inherited my 
work ethic from my dad and my per-
fectionism from my mom. Combined, 
these attributes make for a great real 
estate agent!” 

Fran enjoys owning her own busi-
ness. She gets to be her own boss, but 
most importantly, she knows no one 
can ever be as hard on her as she is on 
herself, and that is what has helped 
Fran become so successful. After 30 
years in real estate, Fran has learned 
a lot. She shares, “Selling real estate 
is really all about solving problems. 
Resolving problems is my forte! My 
staff and I take great pride in what 
we do and how we do it, striving for 
perfection in each and every transac-
tion.” Fran and her staff do everything 
they can to make the home buying and 
selling process easy for their clients. 

Fran was 26 when she bought 
her first home in Whitefish Bay. She 
enjoyed the “Bay” experience for 12 
years. Fran, her husband Jeff, and 
daughter Maddie (sophomore at 
Nicolet) now live in Bayside, but still 
frequent the restaurants, shops, and 
movies in WFB! Living and working in 
North Shore has enabled Fran to meet 
some wonderful people. Many of her 
clients have become her friends. This 
and her many years of experience are 
what drives Fran to continue to excel 
in her line of work. 

In the future, Fran plans to con-

tinue to provide the very best service 
for all her clients by embracing all the 
new technology and continuing to be 
on the cutting edge, “My business is 
continually evolving based upon all 
advances in technology- and I am on 
board!” 

Fran can be reached at 262-241-
3300 (office) or 414-350-6358 (cell). She 
will help to make your home buy-
ing or selling an easy and pain-free 
process. 
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BUSINESS IMPROVEMENT DISTRICT

Reduce the commute. Move-in ready offi ces.

Get 2 MONTHS FREE 
on a Regus Offi ce.* 

1500 locations  |  600 cities  |  100 countries

From ready-to-work, fully furnished offi ces to professional meeting rooms and more, all on 
your terms. Whatever your need, Regus can deliver. 

•  Fully furnished and equipped offi ces  •  A receptionist to answer your calls

•  Access to professional meeting rooms •   State-of-the-art video communications studios

Call 1-800-OFFICES or visit regus.com

Call Janice Eastep at 414-847-6200 to 
schedule a tour at our Glendale location — 
500 W. Silver Spring Drive, Suite K-200 * Terms and conditions apply. 

See regus.com for details.

Thursday, February 6, 2014 5-8 pm
Escape the cold with a sizzling 

night of sweet treats and specials in 
the shops along Silver Spring Drive 
in Whitefish Bay for An Evening of 
Wine & Chocolate. Held on Thursday, 
February 6 from 5 to 8 pm, the event 
invites visitors to stroll amongst our 
shops and become familiar with what 
Whitefish Bay has to offer over com-
plimentary refreshments and other 
special treats.

Shops will be open late with ex-
clusive promotions, trunk shows, and 
unique giveaway drawings and gifts. 
Let our numerous salons, spas, bou-
tiques, and shops show off their wares 
while you stop in, warm up, and 
enjoy courteous service and generous 
welcomes from our gracious business 
owners. Our guests can meet business 
owners and take advantage of compli-
mentary chair massages, demonstra-
tions, sneak previews, and very special 
sales. 

This year, we have several new 
ideas in store. This event is an event 
that you will not want to miss!

The event is made possible 
through a partnership with the Wis-

consin Breast Cancer Coalition 
(WBCC). An alliance of individu-
als and organizations committed to 
halting the alarming incidence of 
breast cancer in Wisconsin, WBCC is 
bringing Wisconsin voices together to 
Stand Up and Speak Out about breast 
cancer through education, collabora-
tion and legislation. Additional details 
about their work can be found on their 
website.

Information about the event and 
the shopping district is available on-
line at www.shopwhitefishbay.com.

About the Whitefish Bay Business 
Improvement District:

The Whitefish Bay Business 
Improvement District is committed 
to our customers and to the vitality 
of Silver Spring Drive. Our mission 
is to bring superior shopping, dining, 
entertainment, and business services 
to the Village. Whitefish Bay is a con-
temporary community with a unique 
and friendly shopping and entertain-
ment district with shops that provide 
great customer service with genuine, 
specialized personal care. Our exclu-
sive retailers and distinctive establish-

ments offer an array of special prod-
ucts and services that are unavailable 
in conventional shopping experiences. 
Spend the day in Whitefish Bay for 
warm welcomes and incredible values. 
Learn more at www.shopwhitefishbay.
com or find us on Facebook or Twitter. 

For more information, contact:
Karen Mathu
(414) 964-1400
marketing@shopwhitefishbay.com

An Evening of Wine & Chocolate in Whitefish Bay

Attention Civic Minded  
High School Seniors
Each spring, the White-
fish Bay Civic Foundation 
accepts applications for 
scholarship(s) that will be awarded to 
a Whitefish Bay student. This year’s 
scholarship(s) will be $1,000. All grad-
uating seniors planning to attend col-
lege are eligible. Interested students 
must be a resident of Whitefish Bay. 
Go to wfbcivicfoundation.org for more 
details. Applications must be post-
marked by March 31, 2014.
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RESIDENT FEATURE

On any given day, you will find the 
LoCoco family walking to Sendik’s to pick 
up groceries, or to pick up some sweet 
treats at Regina’s, Winkie’s, or Sweet 
Frog. Sal and Mandi LoCoco feel strongly 
about supporting the many great busi-
ness on Silver Spring Dr. “It’s wonderful 
to have access to them on a daily basis.” 

Sal and Mandi, along with their four 
children - Olivia (11), Sam (9), Macy (4), 
and Dominic (3) live on the 5500 block of 
Diversy Blvd and moved there in May 
2013. Prior to that, they lived on the 6300 
block of N. Lake Dr. for seven years. “We 
have loved both locations for different 
reasons, but moved to our current loca-
tion so our kids could take advantage 
of the ‘walkability’ of WFB, and walk to 
and from school with their friends. They 
especially love the fact that they can now 
get a donut all by themselves on a Sunday 
morning! We also feel so lucky to have 
such wonderful neighbors on our block.”

Traveling is the LoCoco family’s 
absolute favorite activity. Their destina-
tions differ greatly. They enjoy spending 
time with their extended family in the 
summer tubing, skiing, and swimming in 
Three Lakes, WI, but also heading to Sicily 
to visit Sal’s family, where he lived until 
he was 5 years old. In Sicily, the kids love 
spending time with their second and third 
cousins while swimming in the Tyrrhenian 
Sea. Sal and Mandi make sure they travel 
to places they have never seen before as 

well. For instance, this March they are 
going to Nueva Vallarta, Mexico for a 
family vacation with Mandi’s parents. 

After moving from Sicily, Sal grew 
up in Glendale and attended St. Monica’s 
School, and then Nicolet HS. He at-
tended UWGB on a soccer scholarship, 
but then transferred to UWM after his 
sophomore year to be closer to home, 
from where he graduated with a BBA 
and minor in Spanish. Now, Sal is Vice 
President of Operations for Right Man-
agement, part of Manpower Group. 

Mandi joined the Army Reserves out 
of high school and spent her first semester 
in basic training and advanced individual 
training (AIT) at Ft. Jackson, SC and Ft. 
Leonard Wood, MO. She went on to serve 
in the Army Reserves for eight years. 
After basic training, she attended UWM to 
earn a BBA and minor in Spanish. While 
in college, Mandi began working for her 
father, Peter Gramoll, who is an agent with 
American Family Insurance. He began 
in 1975 in Grafton, but is now located in 
Shorewood at 4484 N. Oakland Ave. 

Mandi worked for her dad part-
time in college, and once she gradu-
ated, he approached her about working 
full-time in the agency. “I realized then 
and there that staying local and work-
ing with him was an opportunity that 
I could not pass up. It would allow me 
the flexibility that I knew I wanted once 
Sal and I started a family, and to help 

my dad continue to grow the agency.”
The agency is one of the ten largest 

agencies out of 3,500  in American Family 
Insurance, based out of Madison, selling 
auto, home, renters, umbrella, business, 
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“all boy” and nicknamed “Bulldozer” 
in their family. He tries to keep up with 
his older siblings and do everything that 
they do, especially kicking the soccer ball 
and hitting baseballs. Lastly, the LoCoco 
family wouldn’t be complete without 
mentioning their beloved 14-year old 
yellow lab, Bella, and their rabbit, Arby.

Sal and Mandi feel strongly about 
being active members of their community. 
They both have supported the United Way 
for many years and feel it is a great organi-
zation that continues to support and build 
up our local communities. In addition, 
Sal is the Gift of Kind Chairman for the 
Three Harbors Council of the Boy Scouts of 
America, and Mandi has been a co-leader 
for Olivia’s Girl Scout troop for the past 
six years. The LoCocos are members of St. 
Monica Church in WFB, where Mandi has 
been a Sunday School catechist teacher 
for two years. “We feel that being active 
members of our community, church, and 
school is key to staying involved and mak-
ing sure we are contributing members to 
WFB and the surrounding communities.” 

Photos by: Boutique Photographer Linda Gumieny

life, farm/ranch, health, and dental, as 
well as boat, snowmobile, and motorcycle 
owners’ insurance. Their agency services 
over 10,000 policies and 3,300 households, 
with seven licensed representatives and a 

combined 75 years of experience. Mandi 
shares, “We truly pride ourselves as being 
an ‘insurance advisor’ and listening to 
what our insureds’ concerns, wants, and 
needs are. We continue to be recognized 
as an American Star Certified Agency for 
providing excellence in customer service 
every year. As an agency, the positive 
feedback from our insureds is the big-
gest compliment we can receive!” 

Mandi currently works two days/
week, which allows her to stay involved 
with her family’s agency, but still be home 
with her younger kids until they are in 
school full-time. “I feel blessed to have 
the best of both worlds.” Olivia is in 5th 
grade at Richards. Soccer is a huge part of 
her life throughout the year. She plays on 
WFB soccer club U11 Girls Select Team, 
which Sal coaches. She aspires to be a 
vet and enjoyed attending Camp Critter 
this summer at the Milwaukee Humane 
Society. Sam is in 3rd grade at Richards. He 
plays soccer through the WFB soccer club, 
basketball, and WFB Little League in the 
spring, about which he proudly shares to 
many neighbors that his team tied for first 
last year! In Sam’s down time, he loves 
to read, write stories, and build amazing 
Lego creations. He is also an avid chess 
player. Macy is in K4 at Richards. She loves 
to play with Barbies and dress up in fancy 
clothes. Macy is involved in gymnastics 
and dance class. Dominic is in Preschool 
at Fox Point Lutheran Church. He is 
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HISTORIC PRESERVATION DISTRICT

$20 OFF
55-MINUTE THERAPEUTIC 
MASSAGE SESSION

SPECIAL
INTRODUCTORY OFFER

New clients only. May not be combined  with 
other offers. Limited time offer.

414.332.3260 • ELEMENTSMASSAGE.COM/WHITEFISHBAY
312 E Silver Spring Dr in Whitefish Bay

 Find out why people love us at facebook.com/elementsmassage

give someone  
you love  
something  
they’ll love

 

 

Thinking about 
remodeling? 

 Outdoor rooms are in!   

 
 
 
 

 
262.255.4888 | davidjfrank.com 

 

“The bottom of Whitefish Bay is a net-
work of springs, and the waters in the 
bay are as pure as water from a spring.” 
~ Milwaukee City Engineer Benzenberg 

It was the spring of 1885 and some 
beers in the City of Milwaukee not only 
tasted like mud, they looked like it, too. 
Indeed, so did the drinking water, the 
dish water, and the water housewives 
used to wash clothes. 

“The time is at hand,” The Milwaukee 
Journal quoted a city public works official 
in March, “when the people of Milwau-
kee can expect to find the water drawn 
from the city mains discolored for weeks 
as a time.”

The problem?  Winter and spring 
storms lashed clay banks along the 
Milwaukee lakeshore, stirring muddy 
sediment around the pipes from which 
Milwaukee drew its water, and the dis-
coloration extended far into the lake.

MILWAUKEEANS WERE IN AN UPROAR. 
“During seven consecutive weeks last 
spring [1884] the clay-wash caused 
housekeepers to lose their tempers and 
scold at the ‘horrid water,’” The Journal 
reported. “During June and July more 
trouble of the same kind was experi-
enced, and in the fall, for weeks at a time, 
the clay-wash was the most noticeable 
thing about the water supply.”

Not that everyone was upset. “It 
proved a boon to beer sellers and liquor  
dealers” who did not use lake water, The 

Journal reported.
But in 1885 Milwaukee public works 

officials had come up with a solution – 
the “Whitefish Bay Tunnel.”

The city proposed to dig a nearly 
four-mile long tunnel at a depth of about 
65 feet below lake level and line it with 
cast iron pipes seven feet in diameter. 
It was to run in a straight line from the 
North Point pumping station on North 
Avenue in Milwaukee to around Henry 
Clay St. in Whitefish Bay where it would 
make a sharp turn eastward and extend 
for a half-mile 30 feet under the lake bot-
tom to a perpendicular shaft through 
which the lake water would be drawn. 
The lake at this point would be about 40 
feet deep.

“I am sure when the new intake tun-
nel is completed the water will be per-
fectly free from sediment and discolor-
ation. The bottom of Whitefish Bay is a 
network of springs, and the waters in the 
bay are as pure as water from a spring,” 
City Engineer Benzenberg told The Mil-
waukee Journal.

For those living along the tunnel 
line, the project would look like a mining 
operation. Perpendicular shafts would 
be dropped at three or four points along 
the tunnel line, and digging would com-
mence north and south from each shaft. 
Earth would be excavated in the small 
dump cars used in coal mining.

Preliminary cost projections for the 
tunnel had been around $200,000, but by 
April 1885 after the first test boring had 

been done City Engineer Benzenberg tri-
pled the estimate to $600,000. By the time 
testing had been completed in July 1885 
even that number looked wildly unreal-
istic.

“The Whitefish Bay Plan Likely to be 
Abandoned,” was the headline in the July 
22, 1885 edition of The Milwaukee Journal. 
“It is positively known that the boring 
will cost many hundred thousand dollars 
more than the original estimates for the 
work.”  The new estimate:  $1,500,000.

The City of Milwaukee was forced 
to come up with a less expensive and 
more practical way to draw clean water 
– extending a pipe directly into the lake 
bed from the North Point pumping sta-
tion about three miles in a northeasterly 
direction off the Whitefish Bay shoreline.

It also decided to build a 25 million-
gallon reservoir at the city’s highest point 
at what is now Kilbourn Park on North 
Ave. This reservoir would have two ben-
efits, The Milwaukee Journal reported. It 
would allow the city to better meet wa-
ter needs in the growing northern and 
western parts of Milwaukee. Even bet-
ter, “a large reservoir on the high ground 
just north of the city would be kept filled 
with pure water from Whitefish Bay.”

With the city’s water quality prob-
lem solved, Milwaukee’s beer industry 
once again flourished, thanks to White-
fish Bay where “the waters in the bay are 
as pure as water from a spring.”

How Whitefish Bay Saved the Beers that Made Milwaukee Famous
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Pending Listing: 
Address  DOM List Price 
5075 N Berkeley Blvd 100 $289,900
4849 N Ardmore Ave 104 $449,900
1951 E Hampton Rd 50 $679,900
4616 N Wilshire Rd 35 $900,000
4725 N Marlborough Dr 37 $539,900

NEIGHBORHOOD  REAL ESTATE

Information is supplied by seller and other third parties 
and has not been verified. Homes listed on this page are not 
necessarily listed by the agent sponsoring this section.

Whitefish Bay Residential Expert 

When your family is ready for a 
move, call me because  
 Your Family Matters.

shorewest.com
EHO

2593 S. Wentworth Ave., Milwaukee. Dramatic Cream City brick Victorian just 

two blocks from the lake is offered with pride of ownership. Updated timeless kitchen, 

stunning period details, soaring staircase and flexible floor plan. Three bedrooms, one and 

one-half baths. Close to coffee houses, parks, grocer and restaurants — so much to enjoy 

for the most discriminating urban dweller. $299,900 Hotline 262.814.1400 + PIN 41688
 414.688.7942 

iboland@shorewest.com

Accepted Offer after two days 
on the market with four offers!
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Sold:
Address   DOM List Price Sold Price
4724 N Wilshire Rd 966 $1,800,000 $1,850,000
6201 N Lake Dr 195 $493,000 $475,000
5290 N Lake Dr 196 $1,750,000 $1,750,000
4941 N Ardmore Ave 127 $324,500 $297,000
5045 N Kent Ave 106 $282,000 $272,000
5543 N Diversey Blvd 97 $499,000 $472,500
4767 N Marlborough Dr 105 $299,900 $290,000
6134 N Bay Ridge Ave 7 $649,900 $630,000
4710 Diversey Blvd 89 $239,900 $230,000
4756 N Oakland Ave 46 $279,900 $269,000
6009 N Shoreland Ave 70 $549,800 $528,500
5851 N Santa Monica Blvd 34 $339,000 $330,000
4779 N Larkin St 16 $439,000 $430,000
5815 N Kent Ave 62 $229,900 $220,000
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RECREATION COMMUNITY EDUCATION

It’s February. It may feel like spring 
will never come, but inevitably the 
snow will melt in March, followed by 
April showers. This year the Whitefish 
Bay Garden Club will focus its atten-
tion on Rain Gardens and Rain Barrels 
because of the stormwater challenges 
faced in the village.

Rain gardens have three major ben-
efits: (1) they absorb water into the soil, 
(2) they beautify our own yards and 
the community, and (3) they provide 
an important habitat for birds, bees, 
and butterflies threatened by reduced 
food stuffs. The New York Times re-
ported that 2013 was the first year that 
the Monarch butterflies did not arrive 
in droves in Mexico for the Day of the 
Dead (November 1st). It is more impor-
tant than ever that we think about how 
we can support the Monarch butterfly 
in our yards.

Let’s explore the benefits  …
Water absorption. Ideally rainwa-

ter should infiltrate the soil at the point 
of the downpour. You can capture the 
water with rain barrels, then use it to 
grow flowers and vegetables. Or if you 
want to go the low maintenance route, 
you can install a rain garden. The EPA 
reports that lawns have 10% of the wa-

ter absorption capacity of native plant-
ings. Together we could dramatically 
reduce the water entering municipal 
systems. 

Beautification. In 2008, WFB resi-
dents Nathan and Jean Guequierre fin-
ished installing multiple rain gardens 
and rain barrels at their home on Ne-
whall. The rain gardens not only ab-
sorb water – approximately 60,000 gal-
lons/year – but also bring four season 
appeal. The landscape includes a vari-
ety of perennials, mostly plants native 
to Southeastern Wisconsin. 

Important habitat. Experts fear the 
Monarch butterfly is on the verge of 
collapse, threatened by the loss of its 
only food source for the caterpillars – 
milkweed. The good news is that native 
plants – like milkweed – both absorb a 
significant amount of water and benefit 
the threatened Monarch populations. 
Milkweed is a native perennial and can 
easily be grown in your garden as it is in 
the WFB Butterfly Garden. The garden 
in Cahill Square has many features to 
attract and sustain butterflies over their 
short life cycles – rocks warmed by the 
sun for resting, shallow sources of wa-
ter, colorful plants to attract adults and 
hiding places for developing offspring. 

The Benefits of Rain Gardens 

What can you do? 
• Attend the Garden Club meeting on 

Tuesday, April 8th at 7:00 PM at the 
Village Hall to learn about rain gar-
dens and the WFB Village incentives 
for installing them.

• Consider how you might want to 
support butterflies in your own yard.

• Decide whether to use rain barrels, 
install a rain garden – or both!

• In the spring, visit the Butterfly Gar-
den at Cahill Park … or volunteer to 
help maintain it with the Whitefish 
Bay Garden Club.

• Watch for notices in Bay Leaves about 
garden walks featuring rain gardens. 
These events will be hosted by the 
Civic Foundation and the WFB Gar-
den Club.

• New information will be posted on 
the Garden Club website at white-
fishbaygardenclub.weebly.com.
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A  D I V I S I O N  O F  K E L L E R  W I L L I A M S  M I L WA U K E E  N O R T H S H O R E  

Together.
 Better than ever.

StalleRealty.com 
414 .967.7900

R E A L T Y  G R O U P &
R E A L T Y

KAT I E BRUM DE R   &  MAU R E E N STA LL É   &  MA RT H A OLL A

We’re proud to announce our partnership with Keller Williams. 

As a division of KW realty, we believe in EXCEPTIONAL people, EXCEPTIONAL 
service and most of all, EXCEPTIONAL results. For the best buying and selling  
experience and for the best home search engine in the industry, visit StalleRealty.com

STALLE REALTY Mequon Beacon halfpg.indd   1 12/5/13   1:59:29 PM
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Not applicable with insurance orders. 
Some restrictions apply. Offer expires February 28, 2014.

SINGLE VISION EYEGLASSES

$50 OFF  first pair
$100 OFF second pair

PROGRESSIVE EYEGLASSES

$75 OFF first pair
$150 OFF second pair

VINTAGE BLACK LEATHER MEN’S FIGURE SKATES 
FROM AERFLYTE OF ENGLAND. Fits someone with size 
9 1/2 shoes (US mens). Asking $25 or best offer. Contact 
Jody at 414-962-9615.

CHILDCARE FOR TWINS: Looking for in-home childcare 
provider for our twin boys (due in February) starting 
in May for 3 days/week in the North Shore area. If you 
are interested, or know someone who is, please contact 
Hayley at 414-737-5512.

PRESCHOOL TEACHERS WANTED: Experienced 
preschool teachers wanted for a Toddler Class that will 
launch Fall 2014. Part-time position on Tuesday and 
Thursday mornings; a unique opportunity to develop 
and implement a new program in a well-established 
school. Information can be found at http://www.
communitypreschoolwfb.com/.

NORITAKE FINE CHINA COMPLETE SET (Blue Hill) 
Pattern with Platinum and Blue Floral Trim. 12 plates, 
salad plates, cups, saucers Extra pieces: Oval platter, 
2 vegetable bowls, salt/pepper shaker, sugar/creamer. 
No knicks, chips. $400. Mint Condition. Pictures upon 
request. Contact Kathy 414-332-0345

CHILDCARE:
Seeking in-home childcare for a 12-week old boy 
starting in late February/early March, preferably in the 
North Shore area. Contact Jenny at 414-791-0756.

WANTED TO BUY: 
Upright acoustic piano in good working condition. 
Please call: 414-332-3321

WANTED TO BUY: ELECTRIC TOY TRAINS BY LIONEL, 
any ages and condition, also toy outboard motors, with 
boats o.k. Please call: 414-937-5756 Thank You!

SPRING BREAK IN THE BAHAMAS 
Plan your spring getaway now and rent a 2 bedroom, 1.5 
bath, fully equipped condo in Freeport. Seven nights, 
March 8 – March 15, 2014; sleeps six; $995 for the week. 
Contact Monica:   (414) 688-0095

TED, 15, DOG SITTING/WALKING 
Need help caring for a dog? Dog sitting and walking services are 
available. Your dog will be cared for in my service and is guaranteed 
to be happy afterward. Contact me at TedS525@gmail.com or (414) 617-
6570.

DEVON, 18, BABYSITTING/NANNY 
Are you looking for an experienced babysitter or maybe a nanny? My 
hours are flexible. Give me a call 414-828-0161.

SARAH, 15, EXPERIENCED BABYSITTER
Hi! I’m Sarah, a freshman at Bay. I’m a responsible, fun babysitter with 
lots of experience and enthusiasm. Please call 414-964-6263. Local 
references available upon request.

WILLY, 12 RAKING HELP
I can rake leaves for any house in WFB. I live near Cumberland School. 
I charge $10-$20 a yard depending on its size. I am saving up for a new 
laptop because mine was stolen. Call or text (414) 839-1379.

GRACE, 11 BABYSITTER 
Hi! I’m a responsible, fun sitter that loves games, crafts, and especially kids. I am 
red cross certified, and sit kids 4 and up. Please call or text 414-630-2488.

HEY KIDS! FREE ADVERTISING!
This is where you can showcase your services to the 
neighborhood. Your neighbors need things done around 
the house and you need a little extra money. With your 
parents’ permission, go to www.bestversionmedia.com 
and, under “Submit Content,” type in what you want to 
do and what neighborhood you’re in. The next month 
you could be in business for yourself!

To place your free classified, go to www.bestversionmedia.com 
and click “Submit Content.” For free listings, ads must be 40 words 
or less, non-business related. You will receive email confirmation. 
To remove or revise your current ad, please email sblankenheim@
bestversionmedia.com.

NEIGHBORHOOD  CLASSIFIEDS YOUTH CLASSIFIEDS

      Classes         Afterschool Programs 
     Summer Camps  Birthday Parties 
   

   S.T.E.M.  
   ENRICHMENT 
   AGES 4-14 

NOW AT THE DUNWOOD CENTER 
IN FOX POINT 

 

NOTE: New or Updated classified ads are printed in blue.

FREE MONTHLY PHOTO CONTEST! 
The Great Frame Up of Whitefish Bay hosts a free, fun and casual Monthly 
Photo Contest on Facebook. Every month we post a variety of photo entries 
and our Facebook fans vote for their favorite simply by “Liking” the photo. 
At the end of the month the photo with the most votes wins. We then print 
and custom frame the image for our winner!  Visit www.tgfuwfb.com for 
more details and find us on Facebook to join the fun! 
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FRANMAGLIOWALLACE.COM
414.350.6358

Associate Vice President
Cell: (414) 350-6358
fwallace@firstweber.com

1954 W Hidden Reserve Ct., Mequon
3 BR, 2.5 BA. $695,000. #96567

6730 N. Lake Dr., Fox Point
4 BR, 3.5 BA. $1,745,000. #95233

PRISTINE LAKE VIEW

1112 E. Goodrich Ln, Fox Point
4 BR, 3.5 BA. $995,000. #95448

ELM GROVE ELEGANCE

JUST SOLD!ELEGANCE

3048 W Hidden Lake Rd., Mequon
4 BR, 3.5 BA. $1,295,000. #32199

SOLD!

118 E Miller, Mequon
4 BR, 3.5 BA $695,000. #34507

JUST SOLD!

10740 N Oxford Ct., Mequon
3 BR, 3 BA. $275,000. #89527

JUST SOLD!

10703 N Hollyhock Ct., Mequon
4 BR, 2.5 BA. $311,000. #30136

SOLD!

4605-07 N Morris Blvd, Shorewood,
2/2 BR, 1/1 BA. $239,000. #31841

SHOREWOOD DUPLEX

The of�cial news magazine serving


